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50% off
refurbished

PrimeCo phones.
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4.9 percenL Ibare of a.\ce. (or by U.s, anonM)'1 in NI. OriNnl

For th~ last tim~ this year, yw cOIn get IISIJII"Ur·thl'·"n. 100% digit"l rdurbished PrhDCCo phone for
just $99. That'!lI)()% oCl the prin' uf a new phone. And yo" rln .:lhl) sct '00 Anytime Mlnute!'- I month
untJl the ~ar 2000 for S49.9S II month Some restriction, "pply. Hurry to the PrimeCo Tent Sale on
Thunday, October 16. and Prlday. Oetobt'r 11. from 10 tu 7. or Saturday. OCtober II, from
10 to ,. Qu,anlltksare Ilrnilrd and 110 r;sln dll"C1u will be ~ivC'n. New actlV3l1on is required With purc:ha!<'.

Som~da~ everything will work this well="
For more Information coli

831.9911
--------------------_._---------
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Lak••ide Shopping c.,
83l·9911

Oakwood Shoppin,
Center

263'0600

Th. !'laze Shoppi"t;
c."ter
2U~a33

."':

in service credit.

Trade in
and get up to

$100

Here's a way
to put your

old cellular phone

to good use.

._----------------

Goodbye Cellular. Hello PriIneCo:-
for more information call

1.800.801.2100
ww.w.primeco.com

\ I 1.\ ",l' 1 ,I Jl I \ I I \ I I II II' .\. \ II 1\ I I ( '. 'I H I' j'.1 ", I' I I I , . I I I .' Ii I I 11

Right now. trade in your old l:dlular phouC' and a(,ct""iOries. imd recC'ivC' up to 5100 in sc:r.vh:e credh
with PrhncCl'. All you have to do I~ acttvatC' new servin". Whkh yUll tan do ri~hl now for only 549.95
a month with 50() AnytimC' MinutC's' a month include-Ii. Ynu also Ket greal fe4turC's like Caller ID.
Voice Mall ~nd Call Waltlnfl. all included fr~. Plus, ~C't 600 additional Wf'ekend minutes for an
extra $9.95 a month H you act now. LonK·distance ,har):('s and SQrne r<:l>triction5 i1pply. Sec par·
ticlpating PrhnC'Co retailefS fOf morC' dt'tails. Bill do It (a",1. Saying goodbye hillS nevef becn so ('.5')'.

• 115.1
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·Nollicks.
FreeITeats.
•Waiv~d.Activation Fe'e*

•Free Phone·*
Sign up with ~llSouth Mobility, and your activation fcr .

will~ waived. Plus, you'll receive a FREE phone.

FOR SALES AND SERVlCE CALL 883·7700
OR FORA VlSIT FROM OLJRACCOUNT PROFESSIONALS CALL 849-1700.

Cletrvlrw M.1l Metairie "(lO T'_l'"...l.. ~, ~·IIMT ...,"'t....... 'I-ol
KIOSK 2222 c:1......'_ I'\owy .\~"tH I<Iotlu 40-6111

r~tl""'''I.·tl Yln·7nl R05-1166 "'.... ~M ".1 '0.
••36 \Itor'", II\>d ..... ·fft •..•. ...., 1t1 •• , "'LIZ· , 9nllr~""," II~,

"'4· )400 !N< 10.' 'al '1)._'
JII.·68711

&70HU~.'"""••.~ 10.9, s... 11-6 ....,••.0\0lIo_ Slidell 781·7929 loro wKenner '901 AlIlon. H..,. IlOO r.••" 8M!
r..,.NrwltA~U3·,m ,",1I'f rJ ~mwJ\""4041 W11......Mj

_''''.11·1 lu 1141·001.'10 1'lrr.llo "·4'\·61tlll
.")-0500

~l'" Trl v ..... 276·1l\1l7..... -P1I •• ft.lool 1~-' New Orlt'lns '-I 1('1 , ...lI,.:lu"..... JoIo-r
11(1(1 AI.. 71)·2)1l6MandcvUle )~I s. (./I.,,",...

Wr!>1 Blink !<mono" ",11'.It,IOJ601 N. C:.-, IIo<l
581·l900 t'l('~ 1."..kfl1\l.,..4 nll·HOI Nl'll N ,..., "."6H·9900
M~ -I.,. ._" .Nl·l\~n

<10(\ I fundy." 1171·0901........., ....., M.~ I,,~· PI10.10-' '-If hl ') 241·21JII

@ 8E1LSOUTH Mobility­
Count On It.

NO:69'
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The best.coveragejust got
better Now you're
covered with 1700

minutes ofainime for
one low monthly rate.

Get 1700 minules for just S169 a month from Bell50uth Mobility.*

~! 1'1 I ,J 1 I'n" 'r H" d },', ,. j 1;lt1:HII .

'jt) n,Pfhl.H ,'I'IP, Ilf -I: (1 . IJI'J!I"j.~l,':IlIl!IjII-

FOR SA1.ES AND SERVlCE CALl. 883·7700
OR. FOR AVISIT FROM OUR ACCOUNT PROFESSIONALS (AI.L 1:\49·1700.-CLc;\tvi~ Mllll M\"lamc ~ "xl Irh'\Y'-'h",~l.. ~l WAL*MAItT ... \ "'1f't.JI" Ul\Of1

Kiosk 1171 tl..",.... r...,. ."tUh- ~. klu'k."l ..-U·62U
tM~un 1111'.1"(") llllj·7771 89~·21~ Iolo.,'n II , )0

..... lft """"11'" MA·" M.....f,( 9-r- ~LJI\ .. hI ~.", "" 11-; ~Z) Iohnn... Il",

4~4·:HOO ~. 1O."', !'o« 1(1·, )9-+·bIl711.70 I hI ~..... n.J..". ~fIll 'U .. Q,\.... , 12.(,
W,,\nC!"'1It ~b",lr. 51idt'1l nU·1919 10110 W

Kl:nncr ~QUI "'I,h"", '1\10')' I)Ull (;OW... 1Il'<l
hl'!."..,.1ow

nV\41~ $"". [I en) WJUdl'
41).11 W~h.... 11'1l

M,,". ~11 11 .. 1 til 1l47·0900 ...... 0. 4+)·62t1t1
4H-o~O Man, 1ft ~-~. 276-16\17

M•• In'.tl.'-tll) .. ' New Orlc:ln.s ~1l0' lIOO rl.....h·•• 1'1ow)'
ltOOAI.. 7\l·HM

Mlinch-vilk 2(\1 ~\ 0,.,.\0 .. """f' ~Sl [lllnk ....'m\llllfllh'-'
Smlll 101

1PJl)1 P'II l;t\lw..,1fY ~tv~ ">A 1·20(10 N'_ l.polc. Bhd Jlll·l401 Il>t\, '" tt"') I~
b.11·\I900

M.·"~r""".l\
J92-l\QOO

6'" l n"nltl· Kl.l 871-\1901
..,.,." ... ,,, 9-6 Mo".- fn, "i 6,

."NI. ,,1_, ~., 10·' 2-+)·23)!l

~ 8ELLSOUTH Mobility"
Count On It.
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Plus, your activation fee will be waived
and you'll receive a FREE pho"e~*

o IJE1LSOUTH Mobility"
Count On It.

Sign up with 8cllSouth Mohjlity and double )'Our 1*'j(lIgc m\nutf$~
Get up tu 2,000 additional minutu of airtime I monlh on sell"clcd

price plllr1S for the first 3 month5 of your KlVIce

(We're only gonna say it twice.)

Clurvlew Man Melalrit "00 1lhoupUUIIl... ~l WAL*MART MH "'1'''"' ~MlKiosk U II <':~'t'lWw rinl.,. Sulll rt • KI...... 4+l·<llll
(.....,. Eft""""l lIlI3-T77\ 89),2166 MaD ...... u_, l<'.

.tl~ \/0,...... YiYd. ~· .. ·'rl9·o. ...... -fn. ,. 6.
~.l 11-' '2' Irk.....n Hwy -. !4~"·H()(1 :'Ml 10.. " Sot 10·' 39<4·68"8.70 \·10 ),0_. ll.<l

Mil'" 'hI' 1\1.'1. \lin Il.r.
W1I1,,"UI.'f ~l~ Sliddl 781,"9l9 IOOOW

l<rnntr '~DI AlIhnc H.., noo C.......hod
Eopl....... No

T.'3·"'15 ~",.. ll ''''W'IId"tOOl Wllh."" ~I""
"'tlft· ~I H." to IH7·9900 ~... [>, ....)·6llltl

..H·(l)(l(l
Mo".o.'I\ .._". 276·1liQ7

.....'" • Tn I.t' »1 10 , N('wOrlt311!\ ,-, I~o' ADO (J...Mr. foI"'*,.
1100 ...... 7JJ·2~~M"ndevillt 2015tell..... ..." West Blink 1Itlr",.I1N..J

~o I N r.u....or alvd !UUI 101 1\0, I.polr.. lM¥Il J21HfOJ YO N. II.., 190, 581·29001124·9900 M'lft -Fri G-f. • lQ2·6900
6901 Iv""y lid 87J.o<lOl

W.UI ."j G_"" 101.....0'" '-6.
.... , II).., ,., 1O·' 2'43·2))8

Vbit Our 'M:lnilc Al wwwhdl~uthmobihlyt..,m

Doublerrrinutes.
Double rrrinutes.

FOR SALES AND SERVICE CALL 883·7700
OR FOR A VIsrr FROM OUR ACCOUNT PROFESSIONAI_Ci (AU 849.1700.

.'~. ,
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<.·Y8·.Mi
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Double minutes.
Double minutes.

C\Ve're only gonna say it twice.)

Sign up with BellSouth MobU,iry and. double your package min\..ltes~

Get up to 2.000 additional minUtes of ainime a month on selecled
price plans for the fir3t 3 months of )'O\..lf setVtce.

I" I 1\( l/'[ ( I '« . ! >/ J' I \ \ ( , ,'/ \ \ I':' \ I I I 'f \ .", " f

• .' 1 '1. \ \" "1111 ,'f (I', \~ 1 \ 1/ r1/ III ,\ I, Ill/it \

• '-. ; 1 q) \.\ 11 '1/ tJ I I 'lit..... _I {}O \ If ( "11.' \ llllli ((' .....

FOR SALES AND SERVICE CAll. 883·7700
OR FOR A VISIT FROM OUR ACCOUNT PROFESSIONALS CALL 849-1700.

•Clearview Mall Metairie ,JOO 1l:houllltoulu ~t WAL·MART 811.) "",~..n. 1M:!.

Kiosk 22 22 CI••"" .... ~I<wy. Suuc '4 )(j...~ ....3-6211
<....In E:n...n .... ) 883·7771 89'.2IM M_-'-n 11_7.),•.

4436 'Ior...n. &J"I:! M\JOt" -rn. 9 ft. Mon -Fn .... e. 5., u-, C/~) khnnan Hwy

"'''-3400 ~.t 10-' Sol 10.' )9"-6818
870 I·/(I ~""~.. ltd

.....n.-5.'. 10-9. Sun /l-& .Winn·l>,.... Ko"ol< Slidell 781·7929 l000W
Kenner '~l A.orh~Hwy IJOO G.u... Ill",) Esp,-...d~ A....

73)-'''15 Suit.. EI 8Jnw.Jud...
~I WIlliam. Ill.-d

Mon -".' II - 7 l(l 8 ...7-9900 fI\r~1 Dr, ....3·6288
....3·0S00 Mo" _f" 9-11 276-1697

M,,"-p'" 0_6,58•. 10-, NewOrlean$ !'II.IO-' SOO C:I...",j.... ,......"

l/OOAlu 733·2386
Mandeville: lOI S, (,h.,le.A.." VVestBank I<o"".n 81"<1

SUIl.. IOI
001 N. ( .•..-"Y lsi..!.

~1·2900
00' l.pok" Il/¥d 328·1401 11"0 N H"")I \90

62"'·9900 Me'u'I •• ..n. 9-C5 392.6900
6POI "'"d~ Rd

871·0901
M..n.-f" ~-&. M",,_ Ml. 9-e.

58. 10-' '.58. 10.' 2-t3·2)3S

~ IfJELLSOUTH Mobility·
Count On It.

Vish Our v.rebsite At www.belUoulhmobiUty.com
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,@> 8E1LSOUTH Mobility·,
Count On It. . -.,' ,.' :~, :....

$1795
amontH.

(But wait, there's more.)
• Sign up with BdlSouth Mobility before October 31

and receive l8D mingles at nQ cItra charge~·

• Plus, bring in your own phone when activating
•md receive an additional 180 minutes;

-0'1" ........ Ot'I'J~ ..,,,It'NI'1I ""tnt. fIN.........1,..,." ~......,"-'L --..--~'" ..it;'-.:.; ;."'~; ;;;..~; ; .... '('
ewelO""" •••1,..."". eo "..".,.. '" hw' "...,th... ,.. ••• mer,_ ''''-tv-"" In"",",,,,,, .., .....,.,.10"..,...".. .' .'
" •• ,"11'I"II" ICIf ~"...". ""'U'" ell"" Oft"" 11'I~ ,ef'W ~".Wli De 411Nft"." ."."" ... )..,... :".
•~l. 1:) ""'. ) 'J••' "MOt' .,.~'" v' SJO tor , ' ..,...... I..tmeftl " .".. ,.Nd 0I"l , ' ",..,. ,..
"'_1 ~ C' ....... IWO't1l'~ • .,., hI.'lI·......" '" c '"~ ~llOt •• .....y , CIte'.,. '0I~1"" .'''7 ...SIN"' .

.....
FOR SALES AND SERVICE CALL 883·7700 -,.f

OR FOR A VISIT FROM OUR ACCOUNT PROFF.5SI0NAtS CALL 849·1700:'-, ."J.. .-,
C\c;o.l"\lCW Malt Metairil' ,}OO T'''''UI''I''.'''' 51. WAL·"" ~t><lJ"'"..'" 11-.1

KIosk llH ,'1<'.,.". rlcwy ~ ...ik' 1""
1<1..."

....)~211 -,-
895·21l\j\ . ,

(iWtAtrI t:nl~:uCl 68J·717l fo4u. -In, 11.1"1(1
•• ,~ '.""1Va (\,1 __ 11 ",", .._-JOn 9· Co """11 "!'n." 6, "" 12') 91' /lrllrr••, Hwy,

454·1400 ~'I. IU .. '
\tt I(I.~ 30..6878 - '.' .;; .

ft10 110 't'"'' All
Mo_".\0.1 Jo-O s.."", Il. ~ Slidell 7111·792<1 -,.Wi;~:'

., , .Wi,,"·D\aN klO\~ ....
l<tnncr '901 Ai,I,... IIWI' noor....'kllY\l topl...dt fwt.

7n·5..1, ),,,.. El 8J]JWJ.dJlt -,
.n..t W'ltIhutl, II.,J ...."'" ».. 11 .. ' .u ll-f7.QQ(I(l ~.Or ••H.6U,JS. : ., , ~ ..

H,'·O~OC1 Ilotvft.-fl'\ 9 '. 17f1·Wll7
"~OO<'1..~~·' -.~,,~FIt 0·6 \~l h;··1 Nl"W OrleJI\,S .... 10·'

1\00 ...... . . ',.
M~ndl'villc

201 ~I n."..... I\Yt West Bank 1Iu,_IIhd.
7.)).2.~." .."~

or.;l N CAI._) ~"d
:-'hU 101

M\lllpllklllhU J2H.J4{I! 1110 i4 IIWy roo .. '

62<1·9900
5111,2900

)\)2·6Q(l(l 871,0901 . ' .. ..
MDI'I .. tf\ ", .. f) 611\11 hft\ly/llJ

M ..n.Io",",~. "'.... r.. ~.,
."1 1(.).' ~ U)..~ 241·2Hll ,'.

a
NEW Olllltlli

OO~
~'tlll T".cOmmuI!k:I1I01l1 SPOft~UI

___________________________--..l
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Free $5 Calling Card
~th prcpaiu cellular you pay In advance, ~ you dvn't have to keep track

of how much airttme you art using or how much you are 5pendlng.

.. I •. ' \" ., .. , H .• It.... .• ~. : ~

,
;

I
I

I
I
~ -

1. Huy. new phon~ or we'll
reactJva.te your old one.

Z. Purdwe • '30 prepaid
Wllngard.

3. Scl"llCh DB the I.CtMtion
number and you're
mdyto go.

4. When you run out of
minutes, simply at1h'ate a
new card. 1I's U111 euy.

• New phones IS low IS '99
• FREE'S calling card
• No credlt check
• No contrK\

• No deposJt
• No monthly bill

6U~ me 0 ,.., CiUIW DlGlL\l& nGI II tuInot ...,/¥IY""" ...UfJollll aD " ,H 11 m.7m .....J""U.. ....u,.u"
1501 0.........., 1102 AIUII ft't . a" JO Iso"",- kl'D 10llll •. __'*" 147...,1 '-"I.acr IS,., ...., ,.,.." ....,•.
AI 0- aYll ~...... a--o CIml 1loI!IDaII!tlla_ a..



Radiofone ere aid X ress Cellular

_11&11.--.... 611 1DIIl.l "\t. nOI If. r...usa-1ll'II. 2~ UbLc.o 11.1.,. . 691 WHa. 190 Smu b. _.GwuL Dl(;uua 150 NIin_ .....
ND'OIW.\'5WJ J~S·I7JI CD S24-t194 NmJIII IJS·IJOS nwlV 36H697 WYINGTON 89J-73IJ .w;IUS J6I.1300 SUDW. Us-M9f

IlOO W. iIfLWlIII JUO P.WS It. IS02 I. AwJq 11••. ·30 1301 e:-aa.n S~UII

D/'IH!I t'U3H st .u.~ :l77-7J9S W!AU '51-6069 SUDW. ~"'''I
'110~q./rt IftIWIffC IJrJa /WI IffC!Ut fIl., 1iiJ~"'"~~

. '. - ~ ...../

~

/
fMturinf
~fIf*

RocJiofonB
-HESS

~ : .. :,>~ /":~\\ ry~ ~,1 _~ l~::"~ s

I. Buy anew phone or we'D
ruclivate your old ooe.

2. Purchase a '30 prepaid
caHingard.

3. Scr2Ich off die aetjvatiOD
. number and )'Ou're

ready 10 go.

4. When you run out of
minuleS, simply activate a
new card. It's that t2S)'.

F..·'5 Calling Card

P''';::a a ~P">::-7 eel ,< .-;<

•New phones as low as '99
•FREE ') calling card

• t\o credit check
•No conlr3Ct

•No deposit
•No monddy bills
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. FREE Phone ('lUI,} ,,~1,..)

6'JU4 Hwy 190 Sf'VIC' Rd
COVlNGTON AY3·WJ

17:53 lSI ::17/21 NO:69i

(under ~. ~ ....nute)'·

· 35' A Minute Calling

· 10' A Minute
Long Distance

THE
COVERAGE
YOU NEED

· FREE r'Minute
Inbound Calls

· 400 Minutes
Night fJf Weekend
Calling For Only'lOrH

· FREE Voice Mail

· No Activation Fee(.•v. "~)

· Nationwide Coverage

AT THE PRICE
YOU WANT

Cellulu girts IOU the most frtensivf
COvr"lf vei in thr n,tion,

You an't ,et thlt with DigitallPCS.

1701 N Cou..woy Blvd. 1500 Lapu.o B"'d.
META.p.tr ·~)"'IO' HARVlY ~67..(1197

'~M Cm,nJ Ot(jI~ll.

,0, 1.1 m-;l\S 3"& 4300
3UO Plri. R",,~
sT lIERNMtIl Ii. 7"'11

6Utoyoh
CRn IH·ifli

'1>1 L.,~, PM,.,1I1vd
, \\' (JI< II ...~S ~.A~T 241.1711

...1'" \1', •• "." •••• \.,., U.' ,.' t<lll"l '·".~II~"II .. r ""'f'"



h.andcr 3' a min\,nc) ..

S
The Price

The:Pl

· No Activation Fee (nvc 'H)

· FREE 1" Minute
Inbound Calls

• , 1695 a Month

· 10· A Minute
Long Distan.ce

· 35' A Minute Calling

· FREE Voice Mail

· Nationvvide Coverage

· 400 Minutes
Nights E§ Weekends
Calling For Only'109

'

· FREE Phon.e (':zoo vallie)
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16· A MONTH SERVICE

.

PREPAID CELLULAR

AsIc AbcMIt ow Ileerd«l r.,.1IInL

• FREE Phone (, '1Q7 'o4JIuf!)

• FREE in Car~ (SJ9 \elurJ

• FREEl~ Case (IW~)

• FREE 1st Minute Inbound Calling
• FREE Call Waiting, Thrtt-Way calling, caU' .

Transfer and Voice Mail ($15 moothly~). : ..

• 354 aMinute local Calling
• 104 aMinute long Distance calling
• Automatic Service~ in the U.S.,

Canada and Mexico.
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FOR IMMEDIATE RELEASE

Five Million Strong For BellSouth Cellular Corp.

Wireless Subscribers Grow to SO Million Nationwide

ATLANTA, July 25, 1997 - As the wireless telecommunications industry celebrates its 50 millionth subscriber next
week, one ofthe southeast's major corporations, BellSouth Cellular Corp. (BSCC) is celebrating a landmark
achievement ofits own - approaching the five million mark for wireless phone subscribers nationwide. With this
milestone, BSCC, headquartered in Atlanta, becomes the wireless provider for 10 percent ofthe nation's wireless
subscribers.

BSCC was formed in June, 1991 as parent company for BellSouth Mobility Inc (BMI) and American Cellular
Communications Corporation (ACC). BellSouth Mobility began offering cellular phone service to consumers in Atlanta
in May of 1984 - just months after the first commercial wireless phones went into service. BSCC signed its 100,00Oth
subscriber in 1988 and reached the 1,000,000 mark in 1992. Now nearing five million subscribers, the
telecommunications company based in the southeast is one ofGeorgia's largest employers.

"The growth experienced by BellSouth and the cellular telecommunications industry since 1983 has been nothing short
of phenomenal," said Stan Hamm, group president, mobile systems at BellSouth Corporation. "We have achieved this
milestone by providing our customers with the most reliable technology available and award winning customer service.
By continuing with the same commitment to excellence, we will provide wireless service to millions more in the years
ahead."

The first commercial wireless phones went into service in Chicago on October 13, 1983. Now, just 14 years later, there
are 50 million customers in the U.S. By comparison, it took 24 years from the introduction oftelevision before 50
million households had one. It took radio 39 years for radios to reach 50 million households. And it took 77 years for
land-line phones to reach 50 million customers.

Other interesting wireless factB*:

Primary reasons for subscribing

• 46% - able to communicate in an emergency
• 28% - in touch while away from the office or home
• 12% - personal safety
• 4% - make calls when late
• More than 70 percent ofall subscribers believe wireless phone service is improving.
• 35 percent of all wireless subscribers have used their phones during an emergency.
• 10% have used their phones to help others in an emergency
• 90% report they are more likely to help others because of their wireless phone
• American wireless phone users make more than 59,000 calls to 9-1-1- or other emergency numbers every day.

BellSouth Cellular Corp. companies provides wireless communications services to nearly 5 million customers in 216
markets owned by BellSouth and its partners in 15 states. BMI operates with its partners in eight Southeastern states.
ACC markets operate under a variety ofnames in California, Hawaii, and Texas and as Cellular One in Dlinois, Indiana,
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Vrrginia and WISCOnsin.

·SOUTce: Cellular Telecommunications Industry Association (C11A)

RdwDtoPr~sRel~emd~.

DELL J 1 t d»
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Back to BSCC Home Page
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Before the
FEDERAL COMMUNICATJONS COMMISSION

Wubington, DC 20554

Amendment to the Commission's Rules )
To Permit Plex1Dle Service Ofterings )
in the Commercill Mobile Radio Services )

To: The Commission

ORIGINAL

RECEIVED

_301996

PETITION FOR PARTIAL RECONSIDERATION OR
CLARmCATION

BeJlSouth Corporation ("Be1lSouth), by its attorneys, hereby petitions for partial

reconsideration or clarification ofAmendment 01the Commission'sRules to Permit Flexible

Service Offerings in the CommercialMobile Radio Services, WT Docket No. 96-6, First Report

and Order andF1I11her Notice olProposedRulemaking, 11 F.C.C.R. 8965 (1996), summarized

61 Fed. Reg. 45336 (Aug. 29, 1996) rReport and OrdeY'). Although BeJlSouth applauds the

Commission's efforts to permit all CMRS providers to use their spectrum for both mobile and

fixed wireless applications, without restriction, it appears that Section 22.323 was inadvertently

retained without change. Because this rule is inconsistent with the Report andOrt:iR, BeUSouth

requests that the Commission either (i) issue an Erratum eliminating the rule; (u) reconsider its

decision not to eliminate or modify the rule; or (iii) issue a declaratory ruling Itatina that Section

22.323 is inapplicable to CMRS licensees providing services pursuant to Section 22.901 or the

ReportandOrder.

In the Report and Order, the Commission found that

The limitations in our rules governing the provision offixed services on
PCS and other CMRS spectrum have caused uncertainty amona caniers.
Although terms such u "ancillary," "auxiliary," and IlincJdsntar are
intended to provide licensees who offer CMRS services with flex1"iIity,
these terms are not defined in the rules and have ~subject to varying

No. of Copies rec'd OcJ-[L
listABCDE



iDterpretaticma. M a result oftbil1ack ofdarity, we have found that
carrien are hesitant to take advantage ofthe flexibility a1lowecl by the
current rules to explore potential flexible uses oftheir spectrum without
further guidance tiom the CommissioJl

11 F.C.C.R. at 8970 (emphasis added). To alleviate this uncertainty, the Commission stated that

[rlather than contimrina to define allowable fixed aervicea in tenDI of
whether they are "IDCiUlry," "auxiliary," or"1rIcIdmtDl' to mobile ser­
vices, we conclude that our rules should more broadly allow fixed services
to be provided on a co-priDwy basis with mobile services.

11 F.C.C.R. at 8973 (emphasis added). Consistent with this decision, Section 22.901(d) was

amended to read IS foUows:

Altcmatjye teclmoloaio1md co-primary seryices. Licensees ofceUu1Ir
systems may use B1temative cel1u1ar tecbDologies lDdIor provide fixed
services on a co-primary basis with their mobile otl"eriDp. inclucfina
personal communications services (u defined in Part 24 ofthis chapter)
on the spectrum within their assigned channel block....

47 C.F.R. § 22.901(d). The Commission, however, failed to eliminate Section 22.323 which

soverns the provision ofincidental communications services.

Section 22.323 states that Part 22 licensees may use their stations "to provide other

communications services incidental to the primary public mobile service for which the authoriza-

tions were issued." 47 C.F.R. § 22.323. In order to provide such service, however, the follow-

ins conditions must be satisfied:

<a) The costs and charges ofsubsaibers who do not wish to use the
incidentll services are not increased as a result ofthe provision ofinciden­
tal services to other subscn'bers;

(b) The quality oftile primary public mobile service does not materi­
ally deteriorate u a resuh ofprovision ofincidenta1 services, and neither
growth DOr availability of the primary public mobile service is aipifi­
candy diminished as a resuh ofprovision ofincidenta1 services;

(c) The provision ofthe incidental services is not inconsistent with the
Communications Act of 1934, as amended, or with FCC rules and polices;
and

2



(d) The liceosee notifies the FCC by letterbefore providing the
incidental services. This notification must include a complete description
ofthe incidental services.

47 C.FoR. § 22.323. Based on BeUSouth's experience, this sectionhaa been applied to the

provision offixed services. Thus, unless it is deleted, it may have an effect on the provision of

fixed services by Part 22 licensees. To avoid such a chiJIing effect, the Commission should

eliminate the rule.·

As Be11South bas previously demonstrated, the notification requirement in Section

22.323(d) serves no practical purpose.2 Specifica1ly, the wireless industry would not jeopardize

its mobile customer base (a segment growing at an estimated 3()..400,4 per annum) by raising rates

to mobile customers or decreasing quality as a result ofproviding fixed services to a relatively

small and emerging segment. See 47 C.FA § 22.323(a). Because the marketplace is becoming

increasingly competitive, any increase in rates or decrease in quality without a countervailing

benefit to the mobile subscn'ber will encourage the subscriber to find another carrier.

Even iffixed applications became more prevalent, however, the Report andOrMT
-.... ..........--.-..- -- .., .....-......- -------- ---- -

permits CMRS carriers to offer such services on a co-primary basis. Thus, there should be no

notification requirement, just as there is no notification requirement for the provision ofmobile

services. Moreover, it may become impossible for a carrier to comply with the notification

requirement since devices have become increasingly available to customers for use on a fixed

basis without a carrier's knowledge.

2

Alternatively, the Commission should clarify that Section 22.323 does not apply to any
services otfered pursuant to Section 22.901 or the Report andOrder.

Comments ofBellSouth, CC Docket No. 92-115, Appendix 2 at 30 (Oct. 5, 1992).
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CONCLUSION

For the aforementioued rellODl, BeIISouth~ the Commission either (i) to issue an

Erratum eliminating the rule; (n) to reconsider its dedsion not to eliminate or modify the rule; or

(m) to issue a declaratory JU1ins atatiDg that Section 22.323 is inapplicable to CMRS licensees

providing services pursuant to Section 22.901 or the Rqortand0nl6r.

By:
iDiam B. Barftold

Iun O. llewel1yn
llSS Peachtree Street, NB, Suite 1800
Atlanta, GA 30309-2641
(404) 249-444S

By: 7)wiJ..,~ .~
David G. Frolio ~
David G. Richards
1133 21st Street, NW
WubiDgtOD, DC 20036
(202) 463-4132

Its Attorneys

September 30, 1996
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CELLULAR SERVICE-REPORT

breakdown on a lonely stretch ot
highway you're only a c~ll-phone call
away from help. (See the pie chart on
the facing page.) That safety appeal
may be particularly strong among
women; some 60 percent of new cel­
lular service subscribers are female.

There's no denying the just-in-case
value ofcellular. In one dramatic exam­
ple, when Nancy Shaw was blown
from her desk by the Oklahoma City
bombing, she fished her Southwestern
Bell cell phone out of a drawer to tell
her family-watching the horror on
'TV"-that she and others had sur­
\;ved. "I wouldn't have traded mv cel­
lular phone for a million dollar~ that
dav," Shaw told CO",SUMER REPORTS.

There are other sound reasons
for wanting to pack a cell phone. An

phones, no activation fees, low monthly
rates, and a bewildering array of per­
minute charges described in the arcane
argot of the industry. (See "Cell-phone
bills: A glossary," page 14.) Rapidly
evolving, incompatible rival hardware
technologies are confounding con­
sumers trying to decide which kind of
cell-phone service-and correspond­
ing handset-to buy. (See "Cellular
phones vs. PCS," page 12.) Choosing
a regular long-distance telephone car­
rier is simple by comparison.

Would a cell phone make sense for
you? And ifyou already have ene, did
you get the right kind of deal? This
report will help you assess your needs,
arrive at sensible decisions, and, ifyou
still think you need cell service, find
the best plans.

Do you need a cell phone?
Start by asking yourself some basic

questions: \Vhat do you plan to have
cellular phone service for? And how
much would you be willing to pay to

use it?
A decade ago, when a typical monthly

cell-phone bill could easily run $100
or more, it took a pretty powerful
reason--or a big income-to warrant
signing up for service. But as prices
have dropped steadily-by some 50
percent on average since
198~whole new categories
of customers have begun
signing on, many for per-
sonal rather than business' 80

purposes. 160

40
By far, the leading reason

consumers give for signing
up today is personal safety 20
-the security of knowing
that if you're the victim of
a crime, involved in a car
wreck, or stranded with a
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Who needs
a cell phone?

CONFUSING PRICING SCHEMES CAN MAKE
THESE CAlLS AMONG THE MOST EXPENSM
ON EARTH. WE SHOPPED FOR THE BEST DEAlS
IN 20 BIG METRO AREAS.

I hatting by cellular telephone is
~I fast becoming one of the most
~ pervasive symbols of the hus­

tling Nineties. Nearly 40 million
Americans now use a cell phone, and
another 7 million or so new cellular
service subscribers are expected to take
to the airwaves over the coming year.

Cell-phone bou­
tiques and kiosks are
sprouting on nearly

Acell-phone call can cost every Main Street
10 times more per minute and mall in the U.S.
than aconventional long- Cell phones have
distance call-and 60 times taken off faster than
as much as some ads imply. fax machines, faster
.................... than cable 'TV", and
Our survey of cellular rates in just as fast as the now
20 big markets found MelOne ubiquitous VCR.
to be the highest-cost service The 13-year-old
provider for atypical user. cellular industry's
........................................... growth into adoles-
Alow flat monthly rate may not cence has service pro­
always be the most economical viders eager to tap a
choice. Evaluate acellular vast new stream of
phone plan carefully based revenues and profits.
on how you intend to use "\Ve are that piece
the service. of the household
........................................... budget that didn't

exist before, but is
now necessary-like the cable bill,"
says a senior marketing manager for Bell
:\tlantic Nynex Mobile, one of the na­
tion's largest cellular service providers.

But cell phones don't come cheap.
Labyrinthine pricing schemes can
boost the cost of a minute of cellular
airtime more than 10 times higher
than that of conventional local and
long-distance landline service. And

~ unlike regular phone service, cellular
~ service providers bill you for calls you .
:1 receive as well as those vou make.
~ Then there's the questi;n of what
~ exactly you are buying. \\Tarring ads
&. for cellular sen;ce plans promote free



expectant mother, the principal care­
giver of an invalid, or anyone who
suffers from a potentially disabling
chronic health condition may want the
instant contact cell service provides.

Having a cellular phone does not
give you ironclad protection, ofcourse.
Severe weather and natural disasters
often knock out cellular antenna sta­
tions or jam them with too many callers
trying to ring up at the same time.
Moreover, cellular service covers just60

-,
/

perc t oJbe total geographic area of
the .S. It'may not be available in the
remo les where you'd most need
the phone to work in a crisis. \Vhat's
more, ifyou have a tire blowout or a
fender-bender while commuting, po­
lice say you're likely to find plenty of
good Samaritans with cellular phones
eager to call highway help for you.

Aside from safety, the other main
personal reason to choose cell service
is to stay in touch with work-before
and after business hours-and for
what industry insiders call life-style
convenience, to connect with family
and friends. That rationale attracts
just over one-fifth ofnew subscribers,
according to MTA-EMCI, a tele­
communications consulting firm based
in Washington, D.C.

Lifestyle users want to check up on
their children or let a spouse know
they'll be late for dinner. And having
a cell phone around can grow on
those who planned to use the phone
for emergencies only. "As they get
more familiar and comfortable with
the phone, they find uses for it," says
Jon Slater, a vice president with GTE.

This can be expensive. Depending on
the rate plan you select, a cellular call
of just one minute can cost anywhere
from 56 cents to $1.43 versus just 20
cents at a standard pay phone.

The selling of cellular
Cellular service providers know that

many would-be subscribers, moti­
vated by a combination of business,
safety, or lifestyle concerns, need just
a gentle push to sign up. They appear
to have structured their offers to make
the decision easy-and to mask how
expensive their calling plans still are.

An ever-burgeoning number of
retail outlets proffer "special" deals of
low initial monthly costs that lock
subscribers into contraCts that are hard
to escape, with allowances of included
airtime that can tum out to be pretty
expensive, or with promotions ofcut­
rate cellular phone handsets. The
brochures may not mention it, or it
may be buried in the contractual fine
print, but you pay for the low-cost
hardware through the monthly access
charge or a stiff early termination fee
that can easily run to $100 or more.
Advertised pe'r-minute rates as low as
2 cents can end up costing 60 times
more when all fees and real usage pat­
terns are accounted for.

The mind-boggling number ofser­
vice plans the cellular companies
promote may appear to offer a rich
abundance ofconsumer choice. In fact,
the various plans seem designed more
to confuse, often in costly ways. In the
greater New York metro region, for
example, Bell Atlantic Nynex Mobile
offers six different "Talk" plans, a
"Talk Along" plan, two variants of
"Talk Along Plus," and no fewer than
three "EZ Max" options. In combina­
tions almost too numerous to count,
basic monthly access fees on this
smorgasbord of plans range from
$14.95 up to $299.99; per minute
charges go from 10 cents to 99 cents.
Total monthly costs will vary depending
on when you place a call (during peak
or off-peak hours), where you are
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